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the specific requirements for that journal. These requirements are typically listed on the 
homepage of the journal under “Manuscript Submissions.”

REVISIT AND RESPOND

•• What components of the title and abstract are indexed to communicate your work? 
Why qualities should a title have? A title should be no longer than ______ words.

Content of the Abstract

The abstract has a little bit of everything; that is, the abstract contains a bit of informa-
tion about the major sections of a research paper. There are different emphases in the 
abstract depending on the kind of paper you are writing (e.g., empirical, meta-analysis, 
theory-oriented, or case study); here we will concentrate on the elements for an empirical 
article, which is the most common. The recommendations in this section come from the 
Publication Manual, specifically Section 2.04 (2010b).

Briefly, you need to state (a) the topic you are studying (e.g., social comparison);  
(b) characteristics of your participants and their classification; typically number, gender, race 
or ethnicity, and age (e.g., undergraduates); (c) methodological approach (e.g., correlational, 
between subjects, case study, and qualitative) and major dependent variables (e.g., Rosenberg 
Self-Esteem Scale); (d) results; statistical significance, confidence intervals, and effect sizes are 
typically provided, as appropriate (e.g., first year students engaged in significantly more social 
comparison than did fourth year students, p = .032); and (e) implications or applications.

Formatting the Abstract

The abstract has distinctive formatting: (a) the word “Abstract” is centered unbolded at 
the top of the page; (b) the text of the abstract starts flush left; (c) the word Keywords is 
italicized, followed by a colon, placed beneath the end of the abstract text, and indented 
five spaces from the left margin; and (d) the keywords or phrases themselves are not 
italicized and no period is placed after the last keyword. Here is an example of keyword 
formatting from Ann Devlin and Jack Nasar (2012):

Keywords: therapists’ perceptions, therapists’ offices, aesthetics, environmental mean-
ing, person perception

When in doubt about formatting issues, consult the Publication Manual (2010b). The 
sample papers beginning on page 41 (pages 41–59) of the 6th edition provide an excellent 
visual reference.

Abstract: short 
summary  
(150–250 words) 
of a research 
paper that 
includes a brief 
overview about 
the research 
problem, 
method, results, 
and discussion; 
includes 
keywords. 


